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What to expect from this guide and
how to use it to maximize your
career fair impact.

3, cetasumstewortich g

Your 30-second story to connect,
impress, and stay memorable.

What to pack, what to skip, and how
to stay organized and comfortable
on the big day.

7. Wicrom e @

Confidence, clarity, and
professionalism without imposter
syndrome.

Make sure what recruiters find
online reinforces your value, not
raises questions.

u' ' IS

Go in with a plan, not just a resume.
Focus your time on the right
conversations.

Align your experience with their
goals to turn interest into interviews.

The most overlooked (but powerful)
part of the career fair. Includes
templates you can use immediately.

www.overturepartners.com
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The Gareer Fair

Your practical playbook to stand out, get noticed, and take control of your job search.

Career fairs aren't what they used to be and that’s a good thing.

Today’s job seekers want more than swag and handshakes. You want real conversations,
real leads, and a real shot at the roles that align with your skills and goals. That’'s where
preparation makes all the difference.

Whether you're new to career fairs or coming back with more experience, this guide is
designed to help you:

Show up with confidence (not just a stack of resumes)
Make memorable first impressions

Avoid common mistakes that cost you opportunities
Leave the event with momentum not confusion

e Smart prep tips before you even walk through the door

e Modern job search tactics grounded in real recruiter insights

o Templates and checklists you can use immediately

e Tips from the same expert team that wrote Job Searching Sucks: 14 Tips to Make It
Suck Less

We built this guide with a single goal: to help you make this next opportunity the right
one not just the next one.

So take what you need, personalize it, and show up ready to impress. Because career fairs
aren’t just a formality. They’re a launchpad. And you? You're ready to launch.

www.overturepartners.com
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Refresh Your
Online Presence

Why it matters: Recruiters are going to look you up. What
they see should reinforce your value not raise questions.

_ ~ Clean up old
Linkedin profile  posts or accounts

Make sure your headline Google your name. If

reflects what you want next something doesn’t reflect how
(e.g., “Cloud Infrastructure you want to be seen
Specialist | Azure | AWS | professionally, archive or
Seeking New Opportunity”™). delete it.

professional your resume or
photo business card

Doesn’t need to be formal, that links to your LinkedIn or
but it should be current, high-  portfolio site. Make it easy for
res, and approachable. Try Al people to find you. Plus, you
photos if you do not have any  can track how many people
good business photos. visit the resume.

Example:

If you're pivoting into UX design, your LinkedIn summary might open with:

“Creative problem-solver with a background in marketing and a UX design certification. | build
digital experiences that feel human and intuitive.”

PRO Tip: Create a professional email address, not a school email address or an outdated
Hotmail account. Something that showcases that you are a professional.

www.overturepartners.com
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Craft a Strong
Elevator Pitch

Why it matters: First impressions happen fast
and career fairs are all about micro-
conversations that lead to deeper interest.

Your pitch should answer:

Formula:

“Hi, 'm [Name], a [Profession or Aspiring Role] with
experience in [industry, tools, or focus area]. I'm
currently looking for [type of role], and I'm really
interested in [company name] because of [specific
reason].”

“Hi, I'm Priya, a cybersecurity analyst with a
background in risk and compliance. I'm looking for a
role focused on cloud security, and | was excited to
see [Company] here today because of your work in
the financial tech space.”

Pro Tip: Practice your pitch until it sounds
natural, not memorized. Practice with a friend or
record yourself on your phone.

www.overturepartners.com
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Build a Target
List of Employers

Why it matters: Time at a fair is limited. You want quality conversations, not booth-hopping.

e Get the company list in advance (most
fairs post this).

e Research each company’s open roles,
mission, and culture.

e Prioritize 5-10 companies based on
where your skills align and where you’d
actually want to work.

e Prep 1-2 smart questions for each
company to show your interest.

e “l saw you’re hiring for a Business Analyst.
Can you tell me what types of projects that
role would focus on?”

e “How does your team typically onboard new
remote hires?”

Create a cheat sheet: Write down key points and names. It'll help you stay organized and
ready for follow-up.

www.overturepartners.com
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Align Your SKills to
Employer Needs

Why it matters: Recruiters aren’t just listening for who you are, they’re listening for how you
solve their problems.

Review Job Post/Description

Review job postings ahead of time to understand what they value (skills, tools, soft skills).

Match Skills with Value Statemetns

Think in terms of “value statements” not just “job titles.”

Instead of this: Say this:

“I was a QA Tester for 2 years.” “I've spent the last two years testing mobile apps, using
automated and manual frameworks to reduce critical
bugs by over 40%.”

Tip: Prepare 2-3 short stories or bullet points that highlight:
e Tech you've worked with (e.g., AWS, SQL, Python)
e Problems you've solved (e.g., automated reporting to reduce hours)
e |Impact you've made (e.g., improved response time by 15%)

Example:

“I worked on a Salesforce implementation project where | built reports and dashboards that helped
leadership cut customer response time by 20%. I'd love to bring that kind of problem-solving to your
CRM team.”

‘ www.overturepartners.com
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Bring the Right
Essentials (and Leave
the Rest)

Why it matters: You'll be walking, talking, and handing out materials for a few hours. Don’t
let missing items or bulky extras slow you down.

(10-15 copies): Tailor to your most likely roles. Use
good paper stock if possible.

(Optional): Great for quick contact, especially if your
resume doesn't fit the moment.

Keep materials organized and unwrinkled. Bonus if it
fits a notebook and water bottle.

Jot down recruiter names, company notes, or your
own impressions after each conversation.

You'll be talking a lot. Stay hydrated and fresh.

Especially if you're using your phone to scan QR
codes or access portfolios.

www.overturepartners.com
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Understand Their
Needs and Speak
to Them

Why it matters: Companies don’t hire résumés. They hire problem solvers.

Even a 2-minute conversation can stand out if you show you're tuned in to what the
company cares about.

Look at the company’s job Identify keywords or needs Prepare talking points that
postings, mission statement, that match your experience  show you “get it.”
and recent news. (e.g., “data migration,”

“customer onboarding,” “agile
transformation”).

“| noticed your team is working on a Use phrases like:
Salesforce migration. | helped lead the e “That’s something I've done a lot of...”

transition at my last role and built out e “Here’s how I've tackled that challenge in
training for the sales team. I'd love to the past..”

bring that kind of project support to e “One thing I've learned working with [X]
your org.” tool is..”

Tip: Practice “translating” your experience to new contexts. Even if the job title isn’t a perfect
match, your skills might be.

www.overturepartners.com
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Set Your Mindset: You
Belong in the Room

Why it matters: Confidence isn’t arrogance, it’s clarity about your worth. The job search is
tough, but walking into a fair with a grounded, professional mindset changes the way people
perceive you.

-t to remember:

e You're not “lucky to be there.” You're a potential solution to a real business problem.

e Most people at these fairs want to connect. They’re not judging you, they’re looking for
the right fit.

e It’s okay to be nervous, but don’t apologize for yourself or overexplain your flaws.

X “I'm just a junior dev, probably not what they’re looking for..”
“I've been learning fast and building real projects. I'm ready to contribute.”

X “l got laid off, so I'm starting over..”
“I'm looking for a new opportunity where | can apply my experience and grow.”

* Wear something that makes you feel sharp and put together.
e Take a few deep breaths before your first conversation.
e Treat each conversation as a two-way street. You're interviewing them too.

Pro Tip: Start with a “warm-up booth.” Visit a company you're less focused on first to shake off
nerves and build momentum before hitting your top targets.

www.overturepartners.com
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Follow Up Within

Why it matters:
Career fairs aren’t just about what

happens at the event, they’re about what
you do after it. A thoughtful follow-up
helps you stay top of mind, demonstrate
interest, and create momentum.

e Send your follow-up within 24-48 hours, ideally by
the next morning.

* Mention something specific from your conversation.
e Reiterate your interest briefly, this isn’t a cover letter.
* Include a link to your LinkedIn or portfolio.
Quick Follow-Up Tips:

o Use email first, then LinkedIn connect request (mention your message in the invite).

o Don’t copy/paste. Personalize at least one sentence in each message.

e Be concise. The goal is to reconnect, not re-pitch.

" Follow-Up Templates You Can Personalize

Subject: Great to meet you at [Event Name]
Hi [Recruiter’s First Name],
It was great speaking with you at the [Name of Career Fair] yesterday. | really enjoyed learning more

about [Company Name] and your current work in [mention something specific you discussed—e.g.,
“digital transformation projects” or “your upcoming cloud expansion”].

As someone with a background in [insert relevant experience or skill], I'd be excited to contribute to
your team, especially in roles related to [target job or department].

I've attached my resume here and linked my LinkedIn below for easy access. Please don’t hesitate to
reach out if any opportunities open up that align.

Thanks again and hope we stay in touch,

Best,

[Your Full Name]

[Email Address] | [Phone Number]| [Linkedin URL]

www.overturepartners.com
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Follow Up Within
24 Hours

Subject: Following up after [Career Fair Name]

Hi [Recruiter’s First Name],
| had the chance to stop by your booth at [Event Name] and wanted to follow up to express my
interest in [Company Name].

I'm currently exploring opportunities in [target area or skill set], and based on your company’s focus
in [industry/project type], I'd love to be considered for any future openings that align.
I've attached my resume and you can find more about me on LinkedIn here: [URL].

Thanks again for your time and hope we can stay connected.

Best regards,
[Your Full Name]
[Email Address] | [Phone Number]| [LinkedIin URL]

Subject: Great to meet you at [Event Name]
Hi [Name],

| really enjoyed chatting with you at [Event Name]. It was great to connect with someone else
interested in [shared topic, field, or company].

I'd love to keep in touch as we both explore our next steps. Here’s my LinkedIn if you'd like to connect:
[URL].

Best of luck in your search and let’s stay in the loop on any great leads or roles we come across.

Take care,
[Email Address] | [Phone Number]| [LinkedIn URL]

www.overturepartners.com
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Prepare for On-the-
Spot Interviews

Turn a quick chat into your first impression win.

At some career fairs, you'll have a few seconds to stand out. At others, a recruiter may say, “Do you
have a few minutes to chat?” and boom, you’re in a mini interview. The more prepared you are, the
more natural and confident you’ll sound.

Here’s how to prep like it's your big moment because it is.

Be Ready to Answer These Key Questions

m

Structure your response with this simple formula: Present - Past - Future

“'m currently a data analyst working on real-time dashboarding in the healthcare
space. | started my career in business operations and transitioned into tech after
earning a certificate in Python. 'm now looking for a new role where | can blend
analytics with strategy, especially in industries like healthtech or fintech.”

@  “What kind of roles are you looking for®”

Be clear, but flexible. Show that you know your value.

“'m focused on product owner or business analyst roles, especially in agile teams
where | can help bridge technical and stakeholder needs. 'm open to contract or
perm if it’s the right fit.”

@ | 3.“Whatinterests you about our company?”

Always do your homework.

“Your recent push into cloud-native development really stood out. I've worked on
Kubernetes deployments in the past and would love to be part of that kind of
scale-up project.”

www.overturepartners.com
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Prepare for On-the-

Don’t recite it. Tell a story of progression + value.

Spot Interviews

“Walk me through your resume.”

“I started in help desk support, then moved into cybersecurity after working on internal
audit controls. Each step, I've focused more on proactive risk management which is

where I'm most interested in growing.”

Ask Smart Questions That Create Gonversation

Recruiters remember candidates who ask thoughtful questions. These aren’t just “interview
questions”, they're conversation starters that show initiative, curiosity, and cultural awareness.

Warm-Up Questions to Build Rapport:

“How long have you been with [Company]?”
“What brought you to the event today?”
“What types of roles are you most focused on filling?”

Insightful Questions That Show You’ve Done Homework:

“I noticed you’re growing your [data science / cloud / PMQO]
team. What kind of backgrounds tend to thrive here?”

“Are there any skills or tools that are especially in demand right
now on your team?”

“How does your team typically onboard new consultants or
employees?”

Conversation-Closing Questions That Leave an Impression:

“Is there anything you wish more candidates knew before
applying here?”

“What’s your favorite part about working at [Company]?”
“What’s the best way to stay top of mind after today?”

www.overturepartners.com

Final Tip:
Have a Signature Close

End every conversation with
appreciation and a clear next step.

“Thanks so much for your time. It was
great learning more about
[Company]. I'd love to stay in touch
and follow up if something opens up.
Here’s my resume, and I'll also
connect on LinkedIn.”
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We’'re hiring now for roles in:

QQtive Al & Machine Learning
security & Cloud Security
e Cloud Engineering (AWS, Azure, GCP)

e Business Analysis & Project Management
» Salesforce, DevOps, Data Analytics, and more

Check out open roles at jobs.overturepartners.com

@ 617.614.9600 info@overturepartners.com www.overturepartners.com
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